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A. THONG TIN CA NHAN

1. Ho va tén nguoi ding ky: Nguyén Thi Tuyét Mai

2. Ngay thang nam sinh: 30-06-1962; Nam[J ; Nir [ ; Quéc tich: Viét Nam;

Dén toc: Kinh; Tén gido: Khong.

3. Pang vién Bang Cong san Viét Nam: []]

4. Qué quan (xa/phuong, huyén/quan, tinh/thanh phd): X4 Hoa Nam, Huyén Péng Hung,
Tinh Thai Binh.

5. Noi dang ky ho khau thuong trd (s6 nha, phd, phuong, quan, thanh phd hoic x4, huyen,
tinh): S6 45, t6 12, Phwong Thanh Lwong, Quan Hai Ba Trung, Ha Ndi.

6. Pia chi lién hé (ghi rd, day du dé lién hé dugc qua Buu dién): B20-01, Chung cw 21 tang
Lilama, 124 Minh Khai, Ha Ngi.

bién thoai nha riéng: ; Bién thoai di dong: 0913500898; E-mail: tuyetmaisdh@neu.edu.vn
7. Qua trinh cdng tac (cong viéc, chac vy, co quan):

Tir naim 12/1983 dén nam 1995: Giang vién, Khoa Méc - L& Nin, Truong Pai hoc Kinh té
Quéc dan (PHKTQD)

Tur nam 1995 dén nam 1999: Giang vién, Vién Quan tri Kinh doanh, PHKTQD
Tir nam 1999 dén ndm 2000: Giang vién, Truéng Bo mon, Vién Quan tri Kinh doanh, PHKTQD

Tur nam 2000 dén nam 2003: Giang vién chinh, Vién Quan tri Kinh doanh, PHKTQD; NCS
Pai hoc Qudc gia Singapore



Tir ndm 2003 dén nim 2006: Giang vién chinh, Vién Quan tri Kinh doanh, PHKTQD
Tir ndm 2006 dén nam 2008: Giang vién chinh, Phé Vién truong Vién Dao tao Sau dai hoc, PHKTQD

Tir nam 2008 dén nam 2010: Giang vién chinh, Giam dbc Trung tdm Kinh té Phat trién va
Chinh sach céng Viét Nam - Ha Lan, PHKTQD

Tir ndm 2010 dén nam 2011: Giang vién chinh, Vién truang Vién Chinh séch cong va quan
ly, PHKTQD

Tir ndm 2011 dén nam 2017: Giang vién chinh, Phé Tong bién tap, Tap chi Kinh té va Phat
trién, PHKTQD

Tur ndm 2017 dén nam 2018: Giang vién cao cap, Phd Tong bién tap Tap chi Kinh té va Phat
trién, DHKTQD

Tur nam 2018 dén nay: Giang vién cao cap, Khoa Quan tri Kinh doanh, PHKTQD

Chuc vu: Hién nay: Giang vién cao cap; Chuc vu cao nhat da qua: Vién truéng

Co quan cong tac hién nay: Khoa Quan tri Kinh doanh, Trwong Pai hoc Kinh té Quéc
dan, By Giao duc va Pao tao

Pia chi co quan: 207, Pwong Giai Phéng, Phwong Pong tam, Quan Hai Ba Trung, Ha Noi
bién thoai co quan: 024-36280280

Thinh giang tai co s& gido duc dai NOC (NEU COY: .....viiee it

8. Panghi huututhang .................. 11F: 1 1 PSPPI

Noi lam viéc sau Kni nghi hut (N€U CO): ....ovvniee i,

Tén co sé gi4o duc dai hoc noi hop ddng thinh giang 3 ndm cudi (tinh dén thoi diém hét han
NOP MO SO): - e

9. Trinh d6 dao tao:

- Puoc cap bang PH ngay 14 thang 2 nam 1990 (quyét dinh cdng nhan tét nghiép sé 1354-
QP ngay 5/11/1983), nganh: Kinh té, chuyén nganh: Ké hoach KTQD (quyét dinh cong
nhan tét nghiép s6 1354-QP ngay 5/11/1983)

Noi cap bang PH (trudng, nudc): Truong Pai hoc Kinh té Quac dan, Viét Nam

- Puoc cap bang ThS ngay ... thang 8 nam 1995, nganh: Quan tri Kinh doanh, chuyén
nganh: Marketing

Noi cap bang ThS (trudong, nudc): Pai hec Tong hop Bang Boise, Hoa Ky

- Puoc cap bang TS ngay 31 thang 12 nam 2003, nganh: Quan tri Kinh doanh, chuyén
nganh: Marketing

Noi cip bang TS (trudng, nuéc): Pai hoc Quéc gia Singapore, Singapore
- Puoc cap bang TSKH ngay ... thang ... nam ..., nganh: ........... , chuyén nganh: .........
Noi cAp bang TSKH (trrOng, NUGC): ... ceveneee et
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10. B duoc b nhiém/cdng nhan chic danh PGS ngay 18 thang 11 nim 2009,

nganh: Kinh té

11. Pang ky xét dat tidu chuan chtc danh Gigo sw tai HDGS co s¢: Trwong Pai hoc Kinh

té Quéc dan

12. Pang ky xét dat tiéu chuan chirc danh Gio sw tai HDGS nganh: Kinh té

13. Cac huéng nghién ciu cha yéu:

- Hanh vi ngwoi tiéu dung trong nén kinh té méi néi

- Marketing vi moé (Macromarketing)

- Tinh than doanh nhan, quan tr; tri thizc va két qua hoat dong cua doanh nghiép

14. Két qua dao tao va nghién ciu khoa hoc:

- b4 hudng dan (sb lugng) 06 NCS (huéng dan chinh 04) bao vé thanh cong luan an TS;

- Pa huéng dan (s6 lugng)...... HVCH/CK2/BSNT bao vé thanh cbng luan van
ThS/CK2/BSNT (trng vién chirc danh GS khdng can ké khai);

- B3 hoan thanh dé tdi NCKH tir cap co s tré 1én: 05 dé tai cap Bo (trong d6 chii nhiém
03 dé tai cap Bo); chii nhiém 01 va tham gia 01 dé tai cap Co sd; tham gia 02 dé tai cua
Nafosted; tham gia 01 va 1a thu ky 01 dé tdi NCKH cap nha nudc (t6ng so: 11 dé taii NCKH
cac cap).

- Pi cong bd (s6 lwong) 62 bai bao KH, trong d6 15 bai bao KH trén tap chi quéc té ¢ uy tin;
- S6 lugng sach da xuat ban 19: 19 thudc nha xuat ban c6 uy tin, trong d6 04 thudc nha xuat
ban qudc té co uy tin;

15. Khen thudng (cac huan chuong, huy chuong, danh hiéu):

- Danh hiéu Bai viét xudt sic nhat (Outstanding Paper Award) tai Hoi thao quéc té Pan-
Pacific XXXII, 2015 (bai viét “Attracting users to view advertising in facebook: An
explorative study in Vietnam”).

- Danh hiéu Bai b&o xudt sac nhdt cia Tap chi Macromarketing trong linh vuc Chat
lirong cugc song/QOL (Best Annual Journal of Macromarketing QOL Paper Award)
do Hiép hoi qudc té nghién ctiru vé Chat lwong cudc song (ISQOLS) binh chon va trao
tang, 6/2018 (bai bao “Tourism as catalist for quality of life in transitioning subsistance
marketplaces : Perspectives from Ha Long, Vietham” - bai dang trén Journal of
Macromarketing (SSCI, IF: 2.04, 2014)

- Giay khen caa Hiéu truong truong DH Kinh té Qubc dan vé thanh tich nghién ciu khoa
hoc ndi bat nam 2019

- Bang khen caa Tha tuéng chinh phu, 2016

- Danh hiéu Nha giao uu ta, 2017.

16. Ky luat: Khong.



B. TU KHAI THEO TIEU CHUAN CHUC DANH GIAO SU/PHO GIAO SU
1. Ty danh gia vé tiéu chuan va nhiém vu cia nha giéo:

Tir thang 12 nam 1983, sau khi tét nghiép Khoa ké hoach cua truong Pai hoc Kinh té Ké
hoach (nay 1a Truong Pai hoc KTQD), t6i duoc phan cong vé 1am can bo giang day tai Bo
mon Kinh té chinh tri, Khoa Méc - L& Nin caa nha truong. Nam 1995, sau khi tét nghiép
chuong trinh cao hoc QTKD (MBA) cuia Pai hoc Tong hop Boise - Hoa Ky t6i dugc nha
truong chuyén sang cdng tac tai Vién Quan tri Kinh doanh. Téi thang 10/2006 tdi dwgc nha
truong phan cong 1am Phé Vién trudang Vién Dao tao Sau dai hoc. Tiép sau do, toi giir cac
cuong vi quan Iy ¢ Trung tdm Kinh té phat trién va Chinh sach céng Viét Nam-Ha Lan,
Vién Chinh sach cong va Quan ly (2008-2011). Tir 2011 ti dau nam 2018 t6i gitr chirc vy
Ph6 Tong Bién tap Tap chi Kinh té va Phat trién, va sau d6 vé lam céng tac giang day tai
Khoa Quan tri Kinh doanh. Tinh t4i nay, véi hon 36 nam cdng tac tai truong, du trén cuong
vi mot giang vién hay khi kiém thém cwong vi quan ly cac don vi t6i déu ludn rén luyén,
tu dudng dao dic, nd luc hoan thanh tét moi nhiém vu duoc giao, dugc sinh vién, hoc vién
va NCS danh gié cao, dugc ban bé va dong nghiép ton trong.

Vé cong tac giang day: toi ¢4 tham gia giang day cac chuong trinh tir bac dai hoc dén thac
sy, tién si; cac chuong trinh bang tiéng Viét va tiéng Anh, thuc hién trong nuéc va & nuée
ngoai; cac chwong trinh dai han va cac khoa dao tao ngan han cho céc t chuc, doanh
nghiép. Trong cdng tac giang day t6i ludn tham gia vai nhiét huyét cia mot nguoi giang
vién va déu nhan duoc nhiing danh gia cao caa nguoi hoc.

Vé nghién cizu khoa hoc: t6i lubn y thirc dugc vai trd quan trong cua hoat dong nghién ctu
khoa hoc d6i véi mot can bo giang day & trueong dai hoc. Toi da cha dong tham gia cac dé
tai nghién ctru cac cap (tir cap co 6, cap Bo téi cAp Nha nudc, va cac du 4n hop tac nghién
ctru Vai quéc té), viét sach, gido trinh va tai liéu giang day cho hé dao tao dai hoc va sau
dai hoc (bang ca tiéng Viét va tiéng Anh). Téi cling d& nd luc trong hoat dong xuat ban cac
bai viét trén ca tap chi trong nudc va qudc té, tham gia cac hoi nghi, hoi thao ¢ Viet Nam
va nudc ngoai.

T6i tich cuc tham gia dong gop vao cac hoat dong cho cong dong khoa hoc trong nuéc va
qudc té. Hién nay toi 1a thanh vién Hoi dong bién tap caa Tap chi Kinh té va Phét trién;
thanh vién cia Hoi ddng khoa hoc nganh Kinh té - Quy Khoa hoc Céng nghé Quéc gia —
Nafosted (nhiém ky thtr hai); thanh vién Hoi déng chinh sach (Policy Board) cua Journal
of Macromarketing (Tap chi trong danh muc ISI/SSCI), thanh vién Hoi ddng bién tap
Journal of Emerging Economies and Islamic Research cta Malaysia (Tap chi trong danh
muc ACI/Asean Citation Index); thanh vién Ban ldnh dao (Board’s member) cua t6 chirc
khoa hoc quéc t& ISMD (International Society of Markets and Development) va Hiép hoi
Macromarketing. Ngoai ra, t6i cling tham gia phan bién khong thuong xuyén (ad-hoc
reviewer) cho cac tap chi uy tin qudc té nhu International Marketing Review, Journal of
Macromarketing, va Asian Business and Management (tat ca Ia tap chi SSCI).
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Toi ludn c6 y thic hd tro, hudng dan sinh vién trong hoat dong nghién cau khoa hoc
(NCKH). T6i thudng xuyén tham gia huéng dan cac nhom sinh vién NCKH va cac nhom
sinh vién do t6i huéng dan da dat két qua cao, trong d6 c6 01 nhém dat giai nhi cap Bo, 01
nhom dat giai ba cp B va nhiéu nhoém dat giai cap Truong.

Vé cac hoat dong khac: ngoai cong tac giang day va nghién ciu khoa hoc, tdi ludn nhiét
tinh va tham gia tich cuc cac hoat dong doan thé cua nha truong (t0i da dam nhan nhiém
vu Pho ban tuyén huan caa Poan truong va Phé cha tich cong doan truong). Toi ciing d4
duoc nhan ky niém chuong vi thé hé tré va ky niém chuong vi sy nghiép cong doan, cing
nhiéu gidy khen va bang khen trong cac hoat dong doan thé, x& hoi.

Vé pham chdt dao dirc: t6i ludn c6 y thiac rén luyén va phan dau vé moi mat dé giir viing
pham chat dao dac caa mot ngudi giang vién.

Toi tu nhan thdy minh du tiéu chuan va hoan thanh tét nhiém vu caa mét nha gido.

2. Thoi gian tham gia dao tao, boi dudng tir trinh d6 dai hoc trg 1én )
- Tong s6 36 nam.

- Khai cu thé it nhat 6 nam hoc, trong d6 c6 3 nam hoc cubi tinh &én ngay hét han nop hd so

S6 lwgng NCs | SO 1weng | S6 a8 an, _86 lwgng gié | Téng sé giv
ThS/CK2/ |khoa lugn| 9idng day truc | gisng truc
BSNT da |tét nghigp| tePtrén16p  |ti&n/giey quy dbi/
Chinh | Phu |hwéngdin PHAAHD| py | gpy |S6 gio dinh mic

TT | Niim hoc | 4d hwéng dan

1 [2014-2015 1 1 2 45 135 180/465/216
2 [2015-2016 1 1 3 45 165 210/560/216
3 [2016-2017 1 1 2 45 165 210/510/216

3 nam hoc cudi

4 2017-2018 2 1 1 45 150 195/442/270
5 [2018-2019 3 1 2 57 105 162/437/270
6 |2019-2020 2 1 3 136 120 256/500/270

(*) - Truéc ngay 25/3/2015, theo Quy dinh ché dé lam viéc doi véi giang vién ban hanh kém theo
Quyét dinh s6 64/2008/0P-BGDPT ngay 28/11/2008, dwoc sira doi bo sung boi Théong twe
s6 36/2010/TT-BGDDT ngay 15/12/2010 va Théng tw s6 18/2012/TT-BGDPT ngay 31/5/2012 cia
Bé trueng B6 GD&PT.

-Tir 25/3/2015 dén nay, theo Quy dinh ché d@é 1am viéc doi véi giang vién ban hanh kém theo Thong
tir s6 47/2014/TT-BGDDT ngay 31/12/2014 ciia B truong Bé GD&DT.


https://thuvienphapluat.vn/van-ban/lao-dong-tien-luong/quyet-dinh-64-2008-qd-bgddt-quy-dinh-che-do-lam-viec-doi-voi-giang-vien-82446.aspx
https://thuvienphapluat.vn/van-ban/giao-duc/thong-tu-36-2010-tt-bgddt-sua-doi-quy-dinh-che-do-lam-viec-giang-vien-115835.aspx
https://thuvienphapluat.vn/van-ban/giao-duc/thong-tu-18-2012-tt-bgddt-che-do-lam-viec-giang-vien-nganh-nghe-thuat-140030.aspx

3. Ngoai ngit:

3.1. Ngoai ngi thanh thao phuc vu chuyén mén: Tiéng Anh

a) Pugc dao tao ¢ nwde ngoai: [

-Hoc DH []; TainudcC: oo :Tunam ...... dénnam .........

- Bao vé luan van ThS (MBA) tai nudc: Hoa Ky, nam 1995

Bao vé luan an TS tai nudc: Singapore, nam 2003

b) Pugc dao tao ngoai nglr trong nudc: [

- Truong PH cap bang tét nghiép BH ngoai ngi: ....... s6 bang: .......... : nam cap:.........

¢) Giang day bang tiéng nuéc ngoai: [

- Giang day bang ngoai ngit: Tiéng Anh

- Noi giang day (co s dao tao, nudc): Truong Pai hoc Kinh té Qudc dan (Chwong
trinh Tién tién, EMBA, chwong trinh Tién si giang bang tiéng Anh)

d) DP6i tuong KhAC [ 5 DI8N GIAT: ....ve et

3.2. Tiéng Anh (vaAn bang, ChNG CNI): ....oeneee el

4. Huéng dan NCS da duoc cap bang/cé quyét dinh cap bang

‘. Trach nhiém e Ngay, thang,
Doitueng |\ éng din Thoi gian Co s6 dao [nim dwoc ci
a ~ a am aw a
TT| Hotén NCS wong hwéng dan tir | 0 0 G40 |Nam auec cab
P tao bang/co quyet
NCS|HVCH | Chinh | Phu ... dén... . FOR
dinh cap bang
1 |Nguyén Thi Thu Mai| X X | 2009-2013 |PHKTQD| 7/8/2013
Thansama PH KTQD
2 _y X X 2009 - 2014 W 510015
Kommasith
3 | Nguy&n Hdng Ha X X 2012 - 2015 |PH KTQD| 16/5/2016
4 | Pham Huong Thao X X 2014 -2018 |PHKTQD| 28/3/2019
5 |BUi Anh Tuén X X 2015- 2019 |PH KTQD| 20/9/2019
6 |Phan Thanh Hung X X 2017 - 2019 |PH KTQD| 28/5/2020

5. Bién soan sach phuc vu dao tao tir trinh do dai hoc tro 1€n

Phan nay trinh bay theo 2 giai doan: trudce khi dugc cong nhan chic danh PGS va sau khi
duogc cong nhan chac danh PGS.

- Chi ké khai cac sach dugc phép xuat ban (Gidy phép XB/Quyét dinh xuat ban/s xuat ban),
nop luu chiéu, ISBN (néu co).
- Céc chir viét tat: CK: sach chuyén khao; GT: sach gido trinh; TK: sach tham khao; HD:
sach hudéng dan; phan tng vién bién soan can ghi rd tir trang. ... dén trang. ...




Truwoc khi dwoc cong nhdn chac danh PGS

Xac nhan
. R cda co so
Nha xuat ban| _, Phan bién .
L Logi | naXuatban oo anbien | - pH (s
TT Tén sach , vanamxuat| .~ | Chabiénisoan (twtrang _ ..
sach 9 gia A van ban xac
ban ... den trang) o
nhan sir
dung sach)
. NXB 5 Bién soan 01
Tinh huong trong quan tri . Nhiéu ) R i’
1 Kinh do:nr? g quantn TK | Giao duc, e eié Tham gia | tinh huong | PH KTQD
1999 g (138-145)
Chu nghia tur ban ¢ cac nudq NXB Chinh .
A i X N o Tham gia bién
2 | cham phat trien: Nhimng tri Quoc gia, ) DbH KTQD
R X sz TK 06 | Tham gia soan
mau thuan va trién vong 2001
NXB Bi\én SOa{l 04
- tinh huong
Giao duc \
. X o trong Phan 3
3 | Selected Case Studies in (Education | Nhiéu . DbH KTQD
. . TK . ... Tham gia [(123-126; 139-
Business Administration Publishing |tac gia 140- 162-168-
House), 2002 ’ ’
) 180-183)
;izr”.'ggef:;‘)e‘;gh case NXB Bién soan tinh
ey i Lao dong - | Nhiéu hudng: tr. 110-
4 | Vietnamese Business A pon . . . | PHKTQD
2 . TK Xahoi  |thc gia| Tham gia | 119 (Q1) va
Cases (Quyen 1) va 2003 66-70 (Q2)
Teaching notes (Quyén 2)
Business Education and NXB Kluwer i
Emerging Market Academic | Nhiéu Bien soan
5 . i ... Thamgia| Chuong20 | BH KTQD
Economies: Perspectives | TK | (Boston), |tac gia
: (310-326)
and Best Practices 2004
Conspicuous NXB Chinh
6 |Consumption in Vietnam, CK tri Quéc gia, 01 Tac gia bH KTQD
a Transitional Economy 2007
Thu thap va sir dung . Bién soan
A . , NXB bai hoc \
théng tin marketing caa T bong Chuong 1
7 |, R Kinh té Quoc o . DbH KTQD
cac doanh nghiép virava | CK dan. 2007 06 |chubién; | (5-28)vaz2
nho & Viét Nam ’ (29-58)
Consumer Values and NXB bai hoc
8 |Behaviors in Vietnam, A oK Kinh té Quéc| Nhiéu | Chu bién PH KTQD
Transitional Economy dan, 2009 |tac gia
NXB GS bai hoc
Asian Business & .; Bién soan a. 0
Palgrave |Nhiéu . Sheffield
9 |Management - theory, . , .. Thamgia| Chuong 13 s Ln
. . GT | Macmillan, |tac gia UK)-chu bién
practice and perspectives (278-298)
2009 DPH KTQD




Sau khi dwoc cong nhgn charc danh PGS

Xé&c nhan caa

| Nhaxuatban|_, | Phan bién | co s GDPH
. Loai| | _ . [Sotac . oL .
TT Tén sach séc.h va nam xuat i Chi bién [soan (twr trang| (S0 vidn ban
a ’
ban 9 ... deén trang) | xac nhan s
dung sach)
Phét trién doi ngii doanh NXB
en doin oan )
R n o1 gl .. Chinh trl Nhiéu . Tham g|a
1 | nhan Vi¢t Nam trong giai TK Quéc gia t4c Tham gia - PH KTQD
doan 2011-2020 g, ) e bién soan
2010 gia
Kinh té Viét Nam nim NXB Bai hoc Tham aia
2012: On dinh kinh té vi ABalho namga
2 3 va thiic div t4i Al TR Kinh t¢ Quoc o7 | Th _ |bién soan Phan| BH KTQD
mo va C day ta1 co ca .
0 Ve TIHe CaY dan, 2013 amgd i hai
Kinh te
NXB Palgrave GS Pai hoc
Asian Business & Macmillan, Nhid Bién soan Sheffield
3 |Management - theory, oT 2014 (tai ban ,|eu Thamgia| chuong 16 (UK)-chu bién
practice and perspectives lan 2 ¢6 chinh te}c (327-346)
s A gia PH KTQD
sua va bo sung)
Mot s6 1y thuyét d , ié
al ve al 1 . . < .
4 d(')anh' Ung d .n tron GT Dai hoc Kinh t¢ 06 Tham gia o BH KTQD
. u e - 5
Y g dung trong Quéc dan, 2015 (212-230) va
nghién cau 11 (231-247)
Phuong phép diéu tra NXB bai hoc B3ng chi Bicn soan
. / ) (6] u
5 |khao sat: Nguyén ly va GT Kinh té Quoc 06 bi?én chuong 2 PH KTQD
thyc tidn dan, 2015 (25-52) va 4
(85-114)
Doi mai - séng tao trong
doanh nghiép: Nghién Nha xuat ban Bién soan
6 |ctu dién hinh cac doanh oK Dai hoc Kinh té . Thamgia chyong4 | PHKTQD
nghiép Dét may va Cong Quéc dan, 2017 (193-280)
ngh¢ Thong tin Viét Nam
NXB
Macmillan
. . International
Asian Business & . . Bién soan
Higher  INhiéu : '
7 | Management - theory, Education y Thamgia| chuong17 | PHKTQD
. . : ac
ractice and perspectives -
P Persp GT | 2019 (tai ban | gia (250-264)

Ian 3 c6 chinh

stra va bé sung)




o Nha xuat ban , Bién soan Trubmg BH
8 | Quan ly diém dén du lich| GT Dai’hoc Kinhte, 05 | Chu bién chuong 5 Mé Ha NG
Quéc dan, 2020 (121-171) '
Nahién ciu dinh tinh: Bién soan
9 trong quan ly kinh té v CK Dal hoc Kinh te 02 Chabien ' 5(167-198),6  pH KTQD
R Quéc dan, 2020 (199-222) va 7
quan tri kinh doanh (203-251)
A s , e L. Bién soan
Tiéu ’dung xa_n~h: L}/ B N_ha xuat_ban ; Tham gia | chuong 2 (32-
thuyet, thuc tien va kien Dai hoc Kinh té . PH KTQD
10 nghi chinh sach CK louéc dan, 2020 04 76) va chuong
) 6 (199-227)

Trong d6, s6 wong (ghi rd cac s6 TT) sach chuyén khao do nha xuat ban ¢ uy tin xuat ban: 3 (sb
6,9, 10); va chuong sach do nha xuat ban c6 uy tin trén thé gioi xuat ban sau PGS: 2 (sb6 3 va 7).

6. Thuc hién nhiém vu khoa hoc va céng nghé da nghiém thu

Phan nay trinh bay theo 2 giai doan: trudc khi dugc cong nhan chic danh PGS va sau khi
duoc cdng nhan chac danh PGS.
- Céc chir viét tat: CT: Chuong trinh; DT: Pé tai; CN: Chua nhiém; PCN: Pho chu nhiém;
TK: Thu ky.

Truwoc khi dwoc cong nhgn chac danh PGS

Thaoi gian
n . X A n A v nghiém thu
T Tén nhiém vu khoa hec CN/PCN| Mé&so vacap | Thai gian (ngay, than
va cong nghé (CT, PT...) ITK quan ly thuc hién gv Y P 9
nam)/Xep
loai KQ
Chi nghia t ban ¢ cdc nuge cham KHXH06.03 1/11/2000
1 |phat trién, nhitng mau thuan va trién TK & N mrd 1996-2000 Ut &
vong. Mau thuin Bac - Nam (cap Nha nudc) uat sac
Do6i maéi hé thong quan ly nham nang
cao kha ning canh tranh cua céc tong B99-38-05 3/11/2000
2 | o e A TG , 1999-2000 ,
cong ty nha nudc trong qua trinh cong (cap B9) Tot
nghiép hoa, hién dai hda
Vai tro cua viéc thu thap va st dung
3 thong Ein me‘lrketing d6i7véi }(é’t qua CN 52095.38.123 2005 2006 16/ 11{2006
hoat dong kinh doanh cua cac doanh (cap Bo) Tot
nghiép vira va nho & Viét Nam
, [Xaydung dc}.i ggﬁ doanh nhén Viét e KX.04.17/06-10 2007-2010 17/03/2(310
Nam trong giai doan 2011-2020 (cp Nha nudc) Xuat sac




Sau khi dwoc cong nhgn charc danh PGS

Thoi gian
. n X Ao s X e nghiém thu
Tén nhiém vu khoa hoc CN/PCN| Mé so vacap | Thai gian . ,
TT oA . - .. |(ngay, thang,
va cong nghé (CT, PT...) ITK quan ly thuc hién . P
nam)/Xep
loai KQ
Pao tao va_ boi dudng can bo (-]uan tri B2008.06.95 | 2008-2010 | 18/5/ 2010
1 |doanh nghiép ¢ cac truong dai hoc CN (cép BO) Tét
khdi kinh té theo nhu cau x4 hoi WEe ©
Antecedentsf and conéequences o_f_ T2012.30 90/9/2013
2 |impulse buying behavior: An empirical | CN . 2012-2013 _
s (cap Co s0) Xuat sac
study of urban consumers in Vietnam
inh té Vié 3 -On di T.2012.01.Tb
K.Inh t’e Viét Nam nam 2912,. OTl d1n,h ’ 26/3/2013
3 |kinh t¢ vi m6 va thuc day tai cautrac | TG (cap Coso- |2012-2013 .
A e oA 2 Xuat sac
nén kinh té trong diém)
Ung dung ly thuy.et sang tao tri thuc B2013-06-17 3/9/2015
4 | (knowledge creation) cua Nonaka TG 4 Ba 2013-2015 St s
trong doanh nghiép Viét Nam (cap BO) tat sac
Nang cao nang lyc sang tao cua cac
iép Vié - nehién ct 114.5-2012.10
d?finh nghlcl? Viét Nam - nghién ctru 97/12/2016
5 |dién hinh hai nhdm nganh: dét TG Nafosted 2013-2015 Bat
may/da giay/thuy san va cong ngh¢ (cap Qudc gia) ?
thong tin/dién tir/ vién thong
Tac dong cua chu nghia vat chat toi
e Gong cua e nghia Vit Cnat fot B2016-KHA-03 30/3/2018
6 |hanh vi mua cta nguoi tiéu dung Viét| CN R 2016 — 2018
L (cap B9) Dat
Nam ¢ cac do thi I6n
Nghién ciru cac co ché chuyén hoa
nhan thirc va thai d6 vé vin dé moi 502.02-2016.07 21512020
7 |truong thanh cac nhom hanh vi mua TG Nafosted 2017-2019 Bat
san pham xanh phuc vu phét trién (cAp Quéc gia) 4

bén virng tai Viét Nam

7. Két qua nghién ciu khoa hoc va céng nghé da cong bd (bai bao khoa hoc, sang ché/giai
phap hitu ich, giai thuong qubc gia/qudc té)

7.1. Bai b4o khoa hoc, b4o cao khoa hoc di cong bd
Phan nay trinh bay theo 2 giai doan: trude khi dugc cdng nhan chirc danh PGS va sau khi
duoc céng nhan chirc danh PGS. Mot s6 diém luu y trong trinh bay nhu sau:
- Trong mdi giai doan, (tng vién sip xép thir tu tap chi theo 3 muc: Tap chi Quéc té, Tap
chi trong nudc, va Hoi thao. Trong mdi muc, bai bao duoc xép theo thir tu thoi gian.
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- Téc gia chinh Ia tc gia dimg tén dau tién trong bai béo, hoac 13 tac gia lién hé (corresponding
author), hoac trong bai cd viét cac tac gia dong gdp bang nhau (the authors contributed equally)

- Chi sb trich dan ldy tir Google Scholar (ngay 28/06/2020): Nguyen Thi Tuyet Mai
(https://scholar.google.com/citations?user=fKbEnkhaY58C&hl=en&o0i=ao0)

Trwoc khi dwoc cong nhgn chac danh PGS

S lan
Tén tap chi | Loai Tap | trich
S6 hogc ky yéu [chi quéc té| dan .| Na
Tén bai bao/ ,0 La tac Ky Ye q o8 e aA Tap, so, Aam
1 o tac | .. . khoa uy tin: ISI,|(khong cbng
béao cao KH .. |gia chinh . trang B
gia hoc/ISSN Scopus |tinh ty bo
hodc ISBN | (IF, Qi) | trich
dan)
TAP CHI QUOC TE
Bicultural Team Teaching: Journal of
. g . | Management ISI 26 (4),
1 |Experiences from an 5 |Tham gia . 22 2002
Emerging Business School Education/ Q1) 429-448
ging 1052-5629
An Exploratory
Investigation into Impulse Journal of S|
Buying Behavior in a Tac gia | International 11 (2),
2 . 4 . . (IF:3.375| 186 2003
Transitional Economy: A chinh Marketing/ 1 13-35
Study of Urban Consumers 1069-031X Q1)
in Vietnam
Consumer Behaviors in Journal of _
Tac gia 0C té 8 (3),
3 | Vietnam, a Transitional 2 ,gla Commerce/ QUO, © 1 ) 2007
chinh khac 107-124
Economy 0286-7702
The effects of Journal of S|
4 Entrepreneurial Orientation 3 |Tham dia Business (IF: 6.333 | 1002 22 (4), 2007
and Marketing Information g Venturing/ ' 1 592-611
on the Performance of SMEs 0883-9026 Q1)
hOAe_asE[Jr;_rlg S-taStusI Journal of
rientations: Scale Marketing: IS|
Development and . 17 (2),
5 o 3 |Thamgia| Theoryand | (IF:1.63 | 24 2009
Validation in the Context of] . 175-187
_ - Practice/ Q2)
an Asian Transitional
1069-6679
Economy
Measurer'n'ent of Modern _ J(?urnal of Scopus
6 and Traditional Self- 3 Tac gia | Asia-Pacific (IF: 0.93 18 10 (3), 2009
Concepts in Asian chinh Business/ O 201-220
Transitional Economies 1059-9231 Q2)
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https://scholar.google.com/citations?user=fKbEnkhaY58C&hl=en&oi=ao

TAP CHI TRONG NUGC

Vai nét vé nhiém vu cta Cong tac 56 10
7 | khoa hoc x& hoi va nhén vin Tac gia | Khoa gido 13.1 4’ 1996
trong giai doan hién nay
Tao I hé cona ch Tap chi
Mai o q“a”krf foﬂg chting = | kinhtéva s6 11,
8 Mo cqng curhuice trLro-ng Tac gia Phét trién 70-75 | 1998
san pham cta doanh nghiép.
Mot sb két qua nghién cau
bar: d;L’J Ve ha?h Vi mltja hang o KTGE ;:h 1& Sé thang
9 ngau ung cqa nguol ’|eu Tac gia |r1 e : 1,30-33| 2003
dung trong nén Kinh te Phat trien
chuyén déi & Viét Nam.
Materialism and related
. . Journal of 17
issues in the context of )
10/, . i Téc gia | Economics & (March),
Vietnam, a transitional 2005
Development 17-20
economy.
Mot s6 thay ddi vé gia tri Tap chi S6 111
va khuynh huéng tiéu diing .| Kinhté& (thang
L1 tai cac thanh phé lon & Tacgia | pat tricn/ 9). 36 | 2006
Viét Nam. 1859-0012 38; 48
Changes in consumer Journal of
. 25
values and tendency of .. |Economics and
12 luxury consumption in Tacgia Development/ (March),| 5907
urban Vietnam 1859-0020 23-25
Nhing vdn dé
Hanh vi mua hang ngau kinh té va
13| hing va hau qua cia n6 déi Tic gia | chinhtrj thé 5(133),| .57
Vi ngudi tiéu ding, giGi/ 71-74
0868-2984
An Investigation into Factors .
Influencing Impulse Buyin o gig | Mernational 5
14 Behaviors%f UF:ban " TaC, o Vision (Tap chi o 2007
_ chinh ciia CFVG) 162-171
Vietnamese Consumers
Khuynh huéng tinh than
doanh nhan va nhirng Tap chi Kinh t¢ S6 120,
15| anh huéng cua nd déi Tac gia | & Phat trien/ 31-32 &| 2007
V&i cac hoat dong cua 1859-0012 36

doanh nghiép.
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Enhancing Entrepreneurial
Orientation, a Stimulus for International )
16| Business Development in 1 | Tacgia Vision 5013, 2009
Vietnam during the (Tap chi cua 85-95
economic Recession CFVG)
HOI THAO
National Identity, ﬁzla PaC|f_|c Hc,;:qng;ico
Consumer Ethnocentrism vances In IE E_m ,'in, Volume
17 |and Product Preferences in | 4 |Tham gia Consumer_ n C_O Y114 5 2002
. ] . Research tai | copyright
Vietnam: A Conjoint , i 169-173
: Trung Quoc/0-| khi dang
Analysis ;
915552-50-7 | ky yeu
An Exploratory Asia PaC|f_|c Hoi ngh_; co
T Advances in | phan bién
Investigation into o . o Volume
Tacgia | Consumer |kin; Co ky
18| Outcomes of Impulse 2 ] . _ 4 7 2006
. chinh | Research tai | copyright
Buying in Vietnam, a , i 7.13
. Uc/0-915552- | khi dang )
Transitional Economy .
58-2 Ky yeu
Sau khi dwet cong nhgn chac danh PGS
Loai [Sé lan
Tap chi | trich
£ Tén tap chi ae £ | 4% <
So| .., .. . rw X quoc te | dan .z | Nam
N , | Latacgia| hoac ky yeu ., R Tap, so, .
TT| Tén bai bao/bao cdo KH | tac . uy tin: |(khong cbng
. chinh | khoa hoc/ISSN . trang P
gia o ISI, (tinh ty bo
hoac ISBN .
Scopus | trich
(IF, Qi) | dan)
TAP CHI QUOC TE
Antecedents and Organizations
Consequences of Status o and Markets in ISI
. Téc gia . 2 (1),
1 |Consumption among 2 hinh Emerging (IF: 0.29| 48 2503
Urban Vietnamese chin Economies/ Q4) ) 2011
Consumers 2029-4581
The Impact of Status
Orientations on Purchase
Preference for Foreign Tac gia Journal of ! 32 (1
2 o ¢ 2 ac,gla Macromarketing/|(IF: 2.04| 29 (D),
Products in Vietnam, and chinh 47-55 | 2012
Implications for Policy 0276-1467 Q1)
and Society
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Book review: “Learning to

be Capitalists: Tac gia Asian Business ISI
3 | Entrepreneurs in Vietnam’s & Management/ (IF: 1105,
. , 1.231 655-659 | 2012
Transition Economy” by
Annette Miae Kim
Purchase Preference for 4 ia .
4 Products. Tacgia | Chuo Business | .

s Importe I'Dro ucts: A chinh Review, Qudc té Sé 21,
Comparative Study betweer] khac 3-13 | 2012
Vietnam and China 1347-9938
Materialism and

5 Study of Emerging Urban Commerce khac 79-102 | 2013
Vietnamese Consumers
Antecedents and Euro Asia
Consequences of Impulse Tac gia Journal of . ; A

6 | Buying Behavior: An chinh Management/ Quo? ) , | So23tap 2013
Empirical Study of Urban 9 khac 1/2,3-18

o 0872-8496
Consumers in Vietnam
Service Quality and its Journal of
Impact on Patient Tac gia Emerging ACI
Satisfaction: An chinh Economies and | (Asean 2 (1),

[ Investigation in (tac gia Islamic Citation| 22 1-13 2014
Vietnamese Public lién h¢) Research/ Index)

Hospitals 2289-2559
ISI
Tourism as Catalyst
: . (IF: 2.04
for Quality of Life in
Transitioning Subsistence AC 0 Journal of QL)
8 g Tacgia \1acromarketing/| Giai bai| 29 | <+ )
Marketplaces: chinh béo xUAL 28-44 | 2014
a
Perspectives from Ha 0276-1467 |7~ "7
Long, Vietnam sac nhat
’ vé QOL
. . Journal of
The impacts of foreign
. . Sengsavan L s
direct investment on ) Quoc té 1 (1)
9 . Tham gia | Business and , :
economic development of khac 184-196 |2014
Commerce
the Lao PDR .
Review
Factors influencing Journal of
performance of Sengsavan L
L . Quoc té 1(1)

10| telecommunication Tham gia | Business and ) :

. : - khac 197-204 | 2014
international joint Commerce
ventures in Laos Review
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https://db.vista.gov.vn:2071/pubidlinkhandler/sng/pubtitle/Asian+Business+$26+Management/$N/26919/DocView/1228020458/fulltext/41D686B7442AAPQ/3?accountid=47774
https://db.vista.gov.vn:2071/pubidlinkhandler/sng/pubtitle/Asian+Business+$26+Management/$N/26919/DocView/1228020458/fulltext/41D686B7442AAPQ/3?accountid=47774

Knowledge Creation,

Tac gia

International

I ) JFi " chinh Journal of (1 11(6). 95
nnovation and Financia . uoc té , 95-
11 . (all authors| Business and Quocte] 4g | 1100
Performance of Firms: khac 107 2016
_ ' equally | Management/
Evidence from Vietnam ]
contributed) 1833-8119
Antecedents of the
Intention and Behavior Organizations
toward Purchase of Tc qid and Markets in | 1S 8(2)
12| Counterfeit Luxury Goods chl'r?ha Emerging  |(IF: 0.29| 7 207 22’4 2017
in an Emerging Economy: Economies/ Q4)
A Study of Young 2029-4581
Vietnamese Consumers
An mvestl_gatlon into the Journal of
13 relatlo.nls.hlp be;ween Tic ai Economicsand | ACI/ . 21 (2), 2019
materialism and green ac gia
.g ) gla Development/ | Emerald 247-258
purchase behavior in
Vietnam and Taiwan 1859-0020
Uncertain
Knowledge sharing and Supply Chain Scopus
14 |innovative wo_rk behavior: Tham gia Management/ (IF: 1.05| 3 |7,619-634|2019
The case of Vietnam Q2)
22916822
Materlallstlclvalue; and e Young ISI e
reen apparel purchase ac gia :
15| 91N aPPATel P 911 consumers/  |(IF: 1.19] 6 @ o019
intention among young chinh 246-263
Vi 17473616 Q1)
ietnamese consumers
Antecedents of Purchase
Intention toward Organic ISI
16 Food in an Asian Téc gia | Sustainability/ | (IF: A 11(7), 2019
Emerging Market: A chinh 2071-1050 2.592 4773-4788
Study of Urban Q2)
Vietnamese Consumers
Integrating the Theory of International
grating e y Journal of Volume 2
Planned Behavior and self- ) L ,
. . Marketing and | Quoc té (Thu chap
17 image congruence theory Tham gia ) , 2020
to explain green product Social khac nhan dang
pain green p Policy/2362- bai)

purchase intention

1044 (online)
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TAP CHI TRONG NUGC

Dao tao thac si va tién si:

Muc tiéu dao tao, yéu cau ) Tap Ch,i Kir]r,] té S6 dgc bigt
18 v& luan vin thac sT va luan Técgia | & Phattriéen/ thang | 2012
AN tién st 1859-0012 10, 9-18
Téi cau trdc doanh nghiép
nha nudc, trong tam la tap o .
doan kinh té, tng cong ty Téc gia Tap Ch,' K'T te S(,) 189
19 nha nuoc: VAi nét vé thyc chinh & Phat trien/ (théng 3), | 2013
trang, trién vong va 1859-0012 42-51
giai phap
Trach nhiém xa hoi cua
doanh nghiép va cam nhan o , ,
ciaa khéch hang - Nghién | Tap chiKinhte S0 195
20 ciru dinh tinh trong nganh Tham gia | & Phat trien/ (thang 9), | 2013
thire an chan nuoi tai mién 1859-0012 10-17
Béc Viét Nam
Két qua hoat dong kinh
doanh cua céc lién doanh Tap chi Kinh té S6 199
21/ quéc té: Nghién ciu céc Tham gia | & Phat trién/ (thang 1), | 2014
lién doanh trong nganh 1859-0012 52-58
vién thong tai Lao
Marketing quan hé trong
thi truong B2B: Nghién Tap chi Kinh té S6 200
22| ciru tinh hudng tai cac Tham gia | & Phat trién/ (thang 2), | 2014
khach san cao cap tai 1859-0012 130-136
Ha Noi
FDI _\ia phat tr!én kinh t‘é: Tap chi Kinh té S6 207
Nghién ctru tai Cong hoa . e i 2 ,
23| A Tham gia | & Phat trien/ (thang 9), | 2014
Déan cha Nhén dan Lao 1859-0012 76-86
giai doan 1990-2012
M&bi quan hé giira trach
nhiém xa hoi doanh nghiép Tap chi Khoa
” vé’i, Ic‘)ng\trung thanh‘cﬁa Tham gia hoc & (fﬁng S6 24 (10), 2014
khach hang trong nganh nghé/ 82-87
thire an chin nudi tai mién 1859-3585
Bic, Viét Nam
] _ ) Tap chi Qudn Iy S6 63
Séang tao tri thuc ¢ cac . . P
25 o Tham gia Kinh te/ (10+11+12),/ 2014
doanh nghiép Viét Nam
1859-039X 18-25
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Nang cao chit luong

T Tap chi Kinh té sé 209
Tap chi Kinh té va Phat ) _ )
26| . o Tham gia | & Phat trien/ (thang 11), | 2014
trién theo huéng hoi nhap
£ 1859-0012 3-13
quoc té
Impulse buying’s antecedents Journal of
and consequences in the .| Economics and 18 (1),

27 ) Tham gia ACI 2016
context of Vietnam, an Development/ 74-91)

Asian transitional economy 1859-0020
Anh huéng caa cac yéu td
vin hoa va phong cach Thc git Tap chi Kinh té S6 231
2 2 Cn . ac gl z - 2 B

28|sbng dén y dinh tiéu dung chir?ha & Phat trien/ (thang 9), | 2016
xanh cua nguoi tiéu dung 1859-0012 113-120
tré tai Ha Noi
Khuynh huéng thé hién
dang cap va y dinh mua ,

) g F‘)_Vtmy d Thc gi Tap chi Kinh te sé 233
Cua nguol tieu dung: ac gia fe e 2
2| W ST g v 9181 & phat trién/ (thang 11), | 2016
Nghién ctru doi vai san chinh
oA : 1859-0012 113-120
pham tran cang Barrisol
trén dia ban Ha Noi
Materialism and Green Journal of
Purchase Intention: A Tac gia | Economics and 19 (2),

30 g ACI @ 2017
Study of Urban chinh Development/ 89-106
Vietnamese Consumers 1859-0020
Informal institutions and
entrepreneurial ] | of

. . AC Qi3 ournal o
orientation: An Tac gia 20 (2),

31 . _— chinh (tac | Economics and | ACI 2018
exploratory investigation e L 107-124
. . gia lién hé) | Development/
into Vietnamese small and

. . 1859-0020
medium enterprises
Anh huéng cua khuynh
hudng thé hién dang cap Tap chi Kinh té sé 271

32| t6i sy sdn sang mua san Tham gia | & Phét trién/ (thdng 1), | 2020

pham néi dia cua nguoi 1859-0012 61-69

tiéu dung tré Ha Noi
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HOI THAO

Co hoi va thach thc cho Hoithao KH
céc doanh nghiép Vit | Quectetal Tap 11, 173-
33 Nam dau tu vao thi trudng Tac gia Yleng Chén 184 2012
vi&n thang tai Lao (L20)/978-604-
' 927-209-7
. . HTKH quoc té
Attracting users to view . x| Dat giai
advertising in facebook: Pan-P:_;1C|f|c.Ian Bz:IF g'it
34| An exolorative study Tham gia | 32, tai Melia- | °2!V1¢ 174-176 | 2015
V?ef:apmoratlve study in Ha Noi/L- Xu:r: fac
931649-27-5 at
Corporate Social HTKH quéc té
Responsibility and its ~_ |Macromarketing
35| Consequences: A Study in Tac gia lan 40, tai 208-219 | 2015
Livestock Feed Industry chinh Chicago, Hoa
in the North of Vietnam Ky/2168-1473
Entrepreneurial .| HTKH quéc té Co 7ky
Orientation in Vietnamese T,ac gl2} ICECH2015, tai ﬂjoa _
36| SMEs: An Exploratory c_herh (tac HA NG/ 978- thuan khi 467-472 | 2015
Study in Hanoi gia lién h¢) 604-93;8-723-4 d'Elnz%r ky
yeu
HTKH quédc té
“Emerging
ISsues in
economics and
Partnership Quality and business in the
37| Business Performance of Tham gia context of 345-358 | 2015
Vietnamese Travel international
Companies integration”
(EIEB), tai Ha
N©6i/978-604-
946-043-2
Fashion counterfeit HTKH quéc té
purchase intention and its Tac gia |EIEB, tai Ha Noi/ 2016
38| antecedents: A study of chinh 978-604-946- 192-207
young consumers in Hanoi 189-7
An investigation into the HTKH _qu?c tf
. EIEB, tai Ha Noi/
39| Southeast Asian consumer Tham gia 978-604-946- 144-155 | 2016
behavior toward tourism 189-7
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An investigation into
factors influencing
entrepreneurial intention

HTKH quéc té
“Pao tao va
nghién ctiu vé
kinh té thi trueong

] ] Tac gia )
40| of business students in hinh cua Ccac truong 629-644 | 2016
chin
Hanoi: Application of the dai hoc Viét
Theory of Planned Nam”, tai Ha
Behavior No6i/978-604-
946-182-8
Determinants of the HTKH quéc té
intention to use mobile ] EIEB, tai Ha
41 ] o Tham gia N 363-382 | 2017
banking: An empirical N0i/978-604-
study in Vietnam 946-330-3
. The 43rd
Factors Influencing Green east
Macromarketing
Apparel Purchase ) )
. Tac gia | Conference tai
42| Intention: A Study of 985-1004 | 2018
chinh Leipzig,
Y C [
oung Consumers in Germany/978-3-
Vi
tetnam 00-060623-6
Drivers of Green Product The 43rd
Macromarketing
Purchase .
] Conference tai
43| Intention: An Empirical Tham gia L 962-981 | 2018
] c ] Leipzig,
St
udy on Consumers in an Germany/978-3-
E ing E
merging Economy 00-060623-6
. . HTKH Quéc gia
Céc yeu to tac dong dinh . .
. . “Khai nghiép
hudng sang nghiép: ) .
i , sang tao o Viét
Nghién ctru tir goc do the ) )
44 Tham gia | Nam: Co hoi 298-317 | 2019

ché ddi véi cac doanh
nghiép vira va nho
Viét Nam

phét trién bén
viing/978-604-
65-4482-1

- Trong d6, s6 lugng bai bao khoa hoc ding trén tap chi khoa hoc quéc té uy tin ma UV 1a
tac gia chinh sau khi duoc cbng nhan PGS: 10 (08 tgp chi trong danh muc ISI, Scopus, va 02 tap
chi trong danh muc ACI/Asean Citation Index, va thugc nha xudt ban qudc té uy tin Emerald).
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7.2. Bing doc quyén sang ché, giai phap hitu ich
7.3. Giai thuong quéc gia, quic té:

Co quan/td chiic ra quyét | S6 quyét dinh va | S6 tac

TT Tén giai thwéng . X . < : 2
dinh ngay, thang, nam| gia

Outstanding Paper Award at Pan- | Pan-Pacific Business
1 Pacific Conference XXXII (giai Bai | Association (Hiép hoi Kinh 3/6/2015 02

viét xuat sic nhat tai Hoi thao quéc | doanh Pan-Pacific)
té Pan-Pacific lan thtr 32)
Best Annual Journal of International Society for
Macromarketing (JMM) QOL Quality of Life Studies 6/2018 03
Section Paper Award (giai thuong | (ISQOLS)

nién Bai bao xuét sac nhat cua Tap | (T4 chirc quéc té nghién cau
chi Macromarketing vé linh vuc vé Chét luong cudc séng)
Chét luong cudc sdng

- Trong d6, cac s6 TT giai thuong quéc gia, qudc té sau khi duoc cong nhan PGS: 02

8. Chi tri hodc tham gia xay dung, phét trién chuong trinh dio tao hodc chuong trinh nghién ciu,
g dung khoa hoc cng nghé ciia co so gido duc dai hoc di duge dua vao ap dung thuc té:

- Tham gia xay dung chuong trinh Thac si Quan tri Cong nghé P6i mai sang tao va Khoi
nghiép (MSc in Entrepreneurship, Technology and Innovation Management — ETIM) hop
tac voi Pai hoc Tong hop Koblenz-Landau, Cong hoa Lién bang Puc. Hién chuong trinh
da duoc Hi¢u truong phé duyét va dua vao dao tao.

- Tham gia tu van, xay dyung va quan ly chuyén mén (thanh vién Ban chuyén mén theo
Quyét dinh cta Hiéu truong) Chuong trinh Cir nhan Khai nghiép va Phéat trién Kinh doanh
(B-BAE) hop t4c gitta DPHTH Boise State (Idaho, Hoa Ky) va Truong Pai hoc Kinh té Quéc
dan. Hién chuong trinh da dugc Hiéu truong phé duyét va dua vao dao tao.

- Tham gia xay dung chuong trinh ddo tao Cir nhan Quan tri Kinh doanh bang tiéng Anh
(E-BBA) tai Vién Quan tri Kinh doanh. Hién chuwong trinh da dwoc Hiéu truong phé duyét
va dua vao dao tao.

C. CAM POAN CUA NGUOI PANG KY XET CONG NHAN PAT TIEU CHUAN
CHUC DANH:

T6i cam doan nhitng diéu khai trén 1a dung, néu sai toi xin chiu trach nhiém truéc phap luat.

Ha Ngi, ngay 28 thang 6 nam 2020
NGUOI PANG KY

—ltal

Nguyén Thi Tuyét Mai
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